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Norwegian telecom regulator requires Telenor, an operator with ‘significant
market power’ to provide other companies with network access

. over network access and pricing



An abuse of dominance case

A curious Telenor - Network Norway renegotiation in September 2010

Voice Text Data SIM fee
(NOK/min) (NOK/SMS) (NOK/MB) (NOK/SIM/month)
TA1 (Sept 2009) 0.34 0.14 0.23 N/A

TA2 (Sept 2010)

Table 3: Prices in Network Norway’s roaming contracts with Telenor




An abuse of dominance case

A curious Telenor - Network Norway renegotiation in September 2010

Voice Text Data SIM fee
(NOK/min) (NOK/SMS) (NOK/MB) (NOK/SIM/month)
TA1 (Sept 2009) 0.34 0.14 0.23 N/A
TA2 (Sept 2010) 0.12 0.04 0.05

Table 3: Prices in Network Norway’s roaming contracts with Telenor




An abuse of dominance case

A curious Telenor - Network Norway renegotiation in September 2010

Voice Text Data SIM fee
(NOK/min) (NOK/SMS) (NOK/MB) (NOK/SIM/month)
TA1 (Sept 2009) 0.34 0.14 0.23 N/A
TA2 (Sept 2010) 0.12 0.04 0.05

Table 3: Prices in Network Norway’s roaming contracts with Telenor

- Network Norway becomes more competitive in retail

- Network Norway’s network investment incentives fall




An abuse of dominance case

A curious Telenor - Network Norway renegotiation in September 2010

Voice Text Data SIM fee
(NOK/min) (NOK/SMS) (NOK/MB) (NOK/SIM/month)
TA1 (Sept 2009) 0.34 0.14 0.23 N/A
TA2 (Sept 2010) 0.12 0.04 0.05 40

Table 3: Prices in Network Norway’s roaming contracts with Telenor

- Network Norway becomes more competitive in retail

- Network Norway’s network investment incentives fall




What the paper does

1. Presents the case

2. Develops a stylized to formalize the volume and substitution effect

» Telenor sets a price schedule
* Network Norway invests in its network but still needs Telenor’s network too
e Telenor and Network Norway set prices to compete for consumers

3. Uses the model to interpret the case and (EUR 83M Telenor fine)

e underscores the value of economic analysis and models



Gains and pains with the 2010 contract

Short-run : more competitive retail pricing given the current network
Long-run : blunted network investment incentives for Network Norway
» slower network rollout
* less competitive roaming contracts

Case outcome suggests that the Courts did not believe any short-run gains
associated with the contract were worth the long-run pains



Discussion

The paper is forthcoming in the Journal of Competition Law & Economics
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2. In the model, Telenor is the sole network, and it makes a take-it-or-
leave-it offer, so it has all the bargaining power. In practice, bargaining had
“conflict.” Network Norway could have had bargaining power even if Telia
had not made an offer in practice. Could the Telenor contract offer have
preempted a competing Telia offer?

3. More broadly, has the NCA “cracked the nut” in

like Telenor and Telia in offering
competitive roaming rates to downstream retailers and promoting retail
competition? What’s worked? What hasn’t?




