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Overview

- Objective: Examine the key factors correlated with
multi-homing and single-homing among riders and users in the
online food delivery (OFD) market.

- Methodology:

1. Sketch an intuitive theoretical framework for competing
platforms.

2. Analyze two cross-sectional datasets (users and riders) from
the Philippines.

3. Study margin of engagement (multihoming) and margin of
specialization (single-homing).

4. Apply random forest methods to select key features.
5. Embed these features within discrete choice models, alongside

measures of price, network influence, and platform strategies.

Edgardo M.M. Jopson, Fabio M. Manenti , Franco Mariuzzo, Shereena S. Salas , Junjun Zhang () 2 / 30




	Theoretical framework 1.5m
	Empirical strategy 1.5m
	Results

