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PROFILE

Margarita Mayo is one of IE
Business School’s most influential
thought leaders. Professor Margari-
ta Mayo has made a name as an
award-winning author and
researcher. Her book, Yours Truly:
Staying Authentic in  Leadership
and Life (Bloomsbury), won the
Exceptional Book by a Woman
award at the 2019 Business Book
Awards in London.
Even before that, though, she was
the recipient of the Fulbright Schol-
arship at Harvard University for her
research on Leadership, Power and
Influence, and the Center of
Creative Leadership in the United
States recognized her as a promis-
ing researcher. Most recently she
was named to the prestigious
Thinkers 50 Radar, a global ranking
of management thinkers. The
awards reflect an energetic pace of
publication in important journals

like Harvard Business Review.
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Harvard Business Review. April 7, 2017.
If humble people make the best leaders, why do we fall for charismatic narcissists?

Harvard Business Review- Video. Oct. 7, 2016.
https://hbr.org/video/5159470991001/even-after-criticism-men-think-highly-of-themselves

Harvard Business Review. Aug. 31, 2016.
The gender gap in feedback and self-perception.

Harvard Business Review. July 8, 2016.
To seem confident, women have to be seen as warm

Harvard Business Review. April 13, 2016.
Don't call it the end of the siesta. What Spain’s new work hours really mean.
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