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Motivation

* DOJ recently sued Google for
monopolizing the search engines
market by having Google as the
default search engine in iPhones

* Not a new story

* Benefit from status quo (+ hard to
delete apps in the 90°s)

* 90’s Microsoft Case U.S. and a
little later in Europe

e U.S. fine; EU fine + choice screen



What the choice screen looked like
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What do we know about this?

e Little, but people tend to assume interventions work

* Margrethe Vestager, stated that “We’ve seen in the past that a choice
screen can be an effective way to promote user choice.”
https://ec.europa.eu/commission/presscorner/detail/en/STATEMENT

19 1774

* Opera claims the remedy was effective because more people
downloaded its browser after the choice screen started operating.

* Yet, such a statement was based on a 3-day analysis.

* In part, philosophical roots of regulation: choice
e E.g., informational self-determination (particularly Germany)


https://ec.europa.eu/commission/presscorner/detail/en/STATEMENT_19_1774

IE’s market share decline
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Figure 5: Desktop Web Browsers Europe 2009-2020

IE’s market share did go down
after March 2010

BUT it was going down before



Differences in differences

Y = a+ B x Intervention + v x Post + 6 X (Intervention x Post) + €



Parallel Trends
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Figure 2: IE’s Market Share 2009-2020 Four Regions



Similar trend pre and post

-

Internet Explorer

60 o

W
o
1

Market share
]
o

0-

2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021
Year

Region AVG EUR

Figure 6: Internet Explorer Europe and Comparison Groups 2009-2020



Table 1: Diff-in-Diff Analysis: IE’s Market Share Europe and Average of U.S., Canada, and Australia
3, 6, and 12 months Before and After March 2010

Dependent variable:

Market share

(1) (2) (3)
Post —0.654 —1.890*** —5.534***
(0.563) (0.602) (0.964)
Europe —7.342*** —7.211*** —8.869***
(0.563) (0.602) (0.964)
PostEurope —0.182 —0.693 —0.156
(0.796) (0.852) (1.363)
Constant 52.426*** 53.217*** 55.400***
(0.398) (0.426) (0.681)
Observations 12 24 48
R? 0.978 0.945 0.845
Adjusted R? 0.969 0.937 0.835
Residual Std. Error 0.690 (df = 8) 1.043 (df = 20) 2.360 (df = 44)

F Statistic

117.368*** (df = 3; 8)

114.338*** (df = 3; 20)

80.096*** (df = 3; 44)

Note:

*p<0.1; **p<0.05; ***p<0.01



Conclusions

* Impact of legal interventions is always an empirical question

* Considering other developed countries as controls/comparisons the
choice-screen appears to have had little or no effect

* Those who did not like IE were switching to other alternatives, irrespective
of whether they saw a choice screen or not (a bad/poor default)

* Design matters
* Number of choices
* Timing
 More fundamentally, what do choice screens should aim at?

* Information
* Experimentation/exploration



