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Introduction

In 2009, Microsoft was found by European antitrust authorities to
have abused its dominant operating-system market position by bundling
Internet Explorer (IE) with the desktop software.

Microsoft settled the case with Europe, and agreed to provide Win-
dows users with a browser choice screen, as of February 2010 for
5 years.

The browser choice screen notifies European users that they can
opt to install Google Chrome, Mozilla Firefox, Apple Safari or Opera’s
Opera browser instead of or in addition to Microsoft’s own IE.
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Choice screens

Choice screens force people to make a decision.

If people’s preferences depend on which application is the default,
the use of choice screens would lower the market share of the app
that allegedly benefited from consumer’s inertia.

The EU is saying: “The browser choice screen, was a successful
remedy.

The screen was viewed 795 million times and 165 million browsers
were installed through it.”
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Main question

Does the browser choice screen have any noticeable effect on the
market shares of competing browsers?
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Data-Methodology-Result

Data: StatCounter: tracks the browser people use to access web-
sites.

Methodology: A difference-in-difference analysis that considers
the U.S., Canada, and Australia as comparison groups.

Result: The impact of choice screens on IE’s market share was
negligible.
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How does it work?

Sophisticated users should not be affected by the choice screen.

Non-sophisticated users have an option, whereas before the choice
screen they did not have it and their browser was IE.

If they download one of the available browsers randomly, then there
should be an effect on IE’s market share.

Why isn’t there an effect? An explanation is needed.

It seems to imply that the vast majority of non-sophisticated users
still downloaded IE. Perhaps because of a ‘brand name’ effect?
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Comments

How is the StatCounter code installed?

Is there a selection bias one way or another?

Any other issues with the StatCounter data?

Show a graph with the difference in market shares between IE and
the average of the 5 most popular browsers through time.
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Policy recommendations?

Should the theory of harm and the remedies that may address con-
sumers’ inertia be re-examined, as the paper suggests?

Or consumers’ inertia are so strong, especially if the default prod-
uct has been in the market for a long time, so that these remedies
are indeed important, but must be complemented with other ‘inter-
ventions’.
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