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Summary Points

A (very) general model of strategic interaction — “a flexible approach”
Competition in prices (or quantities) and quality

 Conduct parameter 6(0, S) = Yk (9qk/9pi)
=7 dgi/dp;

B a9,/ 9s;

Y (99k/95:)

(Analogously ‘reversed’ for quantity competition)

* Quality parameter P(Q,5) =

Three applications:
* Quality levels under imperfect competition — beyond monopoly
Key: “whether quality parameter lies above of below unity.”
* Technology shocks and tax incidence
Key: cost of quality up/down; monotonicity of P
* Market concentration n
Key: Monotonicity of P,sand ¢ in n Pos = PP(0, $)/d03S.

Extensions and examples )
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Comments

Paper has a beautiful classic micro-foundations feel — Hicksian/Weyl, Nocke-spirit
Cover model

Lots of concept definitions and assumptions

How general exactly? — symmetric, simultaneous, single product, linear

Proofs not so convincing — “omitted”, rather brief, not very insightful, thick appendix?

Results relate closely to existing intuitions — marginal versus inframarginal buyers
Except quality beyond Spence (1975) and ¢><1 — N.B. defense lawyers’ nugget

Examples in Appendix A rather specific subset — why these and not others?
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Suggestions

10 1s full of “it depends” maybe because it often does depend
Cournot v. Bertrand, semi-collusion, demand, technology, cost aspects etc.

Fundamental methodological question:
What delivers more insight? This approach or extending simple structural models?

Testable predictions beyond?
Paper title seems too specific

“... formulas for the analysis of their magnitude.”(page 33)
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